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WELCOME LETTER

Dear Sponsor

It is my great pleasure to inform you of the 35th South African National 
Blood Transfusion Congress to be held at Sun City from the 5th to 8th August 
2019. The congress will be hosted by the South African Society for Blood 
Transfusion.   

Against the backdrop of a truly African atmosphere, the luxury 
accommodation and state of the art conference facilities of the Sun City 
Resort in the Pilanesberg Mountain Range, we will explore the congress 
theme – “Adapt ∙ Innovate ∙ Advance”. Presentations, discussion and 
development programs will focus on future strategies to optimally manage 
donor, marketing, technology and technical resources to improve the safety 
and sustainability of blood transfusion on our continent. To this end, the 
Scientific Committee is working towards compiling a relevant and exciting 
program with both local and international speakers. 

Social activities will include a welcome cocktail party, the traditional singing 
competition for the casual evening event, a gala dinner and an early morning 
fun run around the famous Gary Player golf course. For those who would like 
to extend their stay, there are game drives, golfing and water fun to enjoy.

As Chairperson of the Organising Committee, I cordially invite you to attend 
and sponsor the congress and feel sure that the four days we have set aside 
for the congress will provide you with a fantastic opportunity to participate 
in the various scientific sessions, to network with old and new colleagues, 
build business partnerships and to enjoy the social programme that has been 
planned. Without the generosity of the sponsors this congress would not be 
able to happen so I would like to take this opportunity to thank you for your 
past commitments.

Looking forward to seeing you amongst the majestic mountains in the 
Pilanesberg.

Regards,

Marion Vermeulen

Chairperson of the Organising Committee
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REASONS TO PARTICIPATE IN THE
35th SA National Blood Transfusion Congress: 

Why Sponsor? 
•	 Increase	your	pre-conference	exposure	through	marketing	coverage	

(website / social media / mailers) 

•	 Raise	your	profile	above	your	competitors	

•	 Increase	recognition	and	drive	traffic	to	your	exhibition	stand	/	website	

•	 Marketing	platform	through	branding	and	acknowledgement	

•	 Contribute	to	and	be	actively	involved	in	the	development	and	growth	of	
the industry and those that work in all blood transfusion related sectors 

•	 Deliver	a	greater	ROI.	Sponsoring	an	event	can	often	be	cheaper	and	
have a higher return on investment than a TV commercial or other 
advertising methods. 

•	 Contribute	to	the	upliftment	of	the	blood	transfusion	industry	and	science	
and technology. 

•	 Increase	your	company’s	perceived	image	–	sponsoring	such	a	big,	
professional and reputable event will provide the impression that your 
company is a reputable one. 

•	 Gain	the	respect	and	creditability	of	your	target	audience.	

Why Exhibit? 
•	 Launch	new	products	

•	 Strengthen	current	product	popularity	

•	 Generate	sales	leads	

•	 Reach	new	specific	markets	

•	 Meet	with	sector	specific	audience	

•	 Be	recognised	

•	 Brand	trust:	if	you	exhibit	then	you	are	more	likely	to	be	considered	a	
serious business player 

•	 Visibility:	you	might	have	a	strong	online	presence,	but	to	strengthen	and	
grow, there also needs to be a real visibility. People buy from people. 

•	 Train,	coach	and	motivate	staff	in	communication	skills	

•	 Market	intelligence	–	get	to	know	your	competitors	and	their	products	

•	 Keep	up	on	industry	trends	and	products	that	compliment	your	business	
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PROGRAMME OUTLINE

DATE DESCRIPTION

Sunday, 4 August 2019 Exhibition	Set-Up	from	10:00

Evening:		Sponsor	Dinner

Monday, 5 August 2019 Arrival	and	Check-In

Afternoon:		Pre-Congress	Workshops

Evening:		Welcome	Cocktail	Party

Tuesday, 6 August 2019 Full Day Congress

Evening:		Casual	Dinner	&	Singing	Competition

Wednesday, 7 August 2019 Early	Morning:		Fun	Run

Full Day Congress

Evening:		Gala	Dinner

Thursday, 8 August 2019 Congress Until Lunchtime

Check	Out	&	Departure

Congress Themes:
The	following	topics	will	be	addressed	at	the	Congress:

•	 Donor	Management

•	 Apheresis	Collections	and	Therapeutic	Services

•	 Blood	Component	Processing

•	 RBC	Immunohematology

•	 Clinical	Transfusion	Practice

•	 Haemovigilance	and	Adverse	Transfusion	Reactions

•	 Transfusion-transmitted	Infectious	Diseases

•	 Stem	Cell	Technology	and	Biobanking/Cryobiology

•	 Blood	Supply	Management

•	 Capacity	building	and	Training	in	Blood	Services

•	 Quality	Management	

•	 Ethics

•	 Plasma	collections,	GMP,	and	Plasma	Derived	Medicinal	Products

•	 Information	Systems,	Finance,	Logistics,	and	Human	Resources	Management
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CSI INITIATIVE

During the 2015 and 2017 congresses a social 
responsibility initiative was successfully run. The objective 
of this was to support and give back to the community 
where the blood transfusion congress has taken place. For 
the 2019 congress at Sun City we want to continue with 
the CSI Initiative and we need your help to do so.

The schools in the area are yet to be identified, but their 
needs remain the same.  Rural schools are always in need 
of	consumable	items,	including:

•	 Stationery

•	 Books

•	 Clothing	/	shoes	/	blankets

•	 Congress	bags

•	 Sanitary	towels

•	 Non-perishable	foods,	e.g.:

•	 Mielie Pap

•	 Canned Food

•	 Pasta

•	 Peanut butter

•	 Cordial juices

We appeal to include this as part of your planning for 
your participation at the congress.  Please bring your 
items to the congress or leave a financial donation at the 
registration desk.  

All donations will be delivered to the schools on the last 
day of the Congress by the organising committee.

Help us to make the visit to Sun City one that makes a 
lasting difference to the local community.

Thanking you in advance.
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PRIMARY SPONSORSHIP BENEFITS

DIAMOND SPONSOR BENEFITS 
Our top category Diamond Sponsors will receive the maximum visibility at the 
35th South African Blood Transfusion Congress. With this exclusive sponsorship 
package,	some	of	the	opportunities	from	which	you	will	benefit	from	are	to:	

•	 Spend	quality	time	with	attendees	at	networking	areas

•	 Logo	included	on	all	marketing	materials

•	 Secure	extensive	brand	awareness	prior	to,	during	and	post	conference	through	
conference marketing channels

•	 Demonstrate	your	product	through	a	hands-on	solution	on	your	exhibition	
stand

PLATINUM, GOLD, SILVER AND BRONZE BENEFITS 
Platinum, Gold, Silver and Bronze Sponsors receive varying levels of appropriate 
visibility	at	the	congress,	including:	

•	 Gaining	extensive	marketing	exposure	and	branding	to	your	target	audience	
and including your company literature in delegate packs

•	 Complimentary	stand	OR	discounts	on	exhibition	stands	(dependent	on	
package selected)

•	 Showcasing	new	products	and	services	at	your	exhibition	stand	

•	 Receiving	intensive	exposure	prior	to,	during	and	after	the	congress	through	
congress marketing channels 

ADDITIONAL SPONSOR BENEFITS 
Sponsors investing in any of our additional sponsorship opportunities will have a 
platform	to:	

•	 Create	brand	awareness	and	promote	product	knowledge	through	distributing	
promotional material to your target audience 

•	 Cultivate	brand	loyalty	through	extensive	acknowledgement	of	your	investment	

6
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PACKAGE	SPONSORSHIP

Tiered Sponsorship Benefits Grid
DESCRIPTION DIAMOND PLATINUM GOLD GOLD 

SUPPORT 
SPONSOR

SILVER BRONZE

SOLD SOLD SOLD 1 SOLD 1 SOLD

Value (no VAT applicable) R450,000 R280,000 R200,000 R150,00 R105,000 R55,000

Number Available 1 2 5 2 Unlimited Unlimited

Logo on Congress website 
with URL link and company 
description

•

(500 words)

•

(250 words)

•

(150 words)

•

(125 words)

•

(100 words)

•

(75 words)

Logo to appear on all 
marketing material prior to 
the Congress

• • • N/A •

Listing in Congress 
Programme	Book	(Sponsor	&	
Exhibitor section)

•

(500 words)

•

(250 words)

•

(150 words)

•

(125 words)

•	

(100 words)

•	

(75 words)

Exhibition / Display 6m x 6m 9m x 3m  6m x 3m 6m x 3m 3m x 3m 50% 
Discount on 
1 3m x 3m 
exhibition 

stand

Complimentary delegates 
(includes conference session 
access,	excludes	travel	&	
accommodation)

8 5 3 3 1

Function / Product Branding Gala Dinner
(Co Branded)

Cocktail Party 
/ Casual 
Dinner

(Co Branded)

Branded 
bottled water 

(3 days 
available), 
Pens, Mini 
Programme

Hospitality 
(3 days 

available) / 
Pens 

Acknowledgement in Plenary 
session (includes Logo 
on looped presentation in 
plenary session)

• • • N/A • •

Logo on Congress signage 
and banners

• • • N/A •

Delegate pack inserts •

 9 Pages

•

 7 Pages

•

5 Pages

•

3 Pages

•

 3 Pages

•

 1 Page

Mobile	App	Company	write-
up

• • • N/A • •

Advertisement in final 
programme book

Centre Page 
Double 
Spread

Full page Full page Full page ½ Page ½ Page

Opportunity to host 
breakfast or lunch 
symposium (additional 
cost to be covered by 
sponsor)

• • N/A

E-mail	to	attendee
database with
sponsorship/exhibitor
acknowledgement and
contact details

• • • • • •

 SOLD
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ADDITIONAL SPONSORSHIP OPPORTUNITIES

Based on a quantity of 350 delegates

Item Opportunity Cost Detail

DELEGATE PACK ITEMS

1.
Congress Final 
Programme Book

R50,000

Logo on front cover of book with full page advert inside

Acknowledgement on Congress website and in final Congress 
programme

Acknowledgement in Plenary Session

Logo	on	looped	presentation	in	plenary	venue	&	exhibition

Half page advertisement in final programme book

2.
Congress 
Notebooks

R29,750

Cost based on a journal style book (A5)

Logo on notebook along with congress branding

Acknowledgement on Congress website and in final Congress 
programme

Acknowledgement in Plenary Session

Logo	on	looped	presentation	in	plenary	venue	&	exhibition

3. USB’s R40,000

Branding	of	USB’s	(USBs	to	be	sourced	by	the	organisers)

Acknowledgement on congress website and in final congress 
programme book and the mobile app

Half page advertisement

4. Congress pens R12,250
Branding on congress pen

Acknowledgement on congress website and in final programme 
book and the mobile app

5. Congress Bags R75,000

Branding on the congress bag

Insert into congress bag

Half page advertisement in final programme magazine

Logo,	write-up	and	URL	link	on	website	&	in	final	programme	
book as well as on the mobile app

TRAVEL GRANTS

6.
Delegate / 
Registrar / student 
Sponsorship

Registration, travel 
and Accommodation 

per student/s

Acknowledgement on Congress website and in final Congress 
programme and on the mobile app

NOTE:		To	comply	with	the	marketing	code,	the	Organising	
Committee will select the recipients of the travel grants and will 
not	advertise	/	publish	a	specific	company’s	contribution	against	
a specific delegate

7.
Keynote	Speakers	
/ Symposium 
Sponsorship

Speaker flight / 
accommodation / 

registration fees PLUS 
R5,000 for branding 

opportunity

Acknowledgement on Congress website and in final Congress 
programme book and on the mobile app

NOTE:		To	comply	with	the	marketing	code,	the	Organising	
Committee will allocate the funds towards the cost of a 
speaker’s	participation	and	will	not	advertise	/	publish	a	specific	
company’s	contribution	against	a	specific	speaker

SOLD

SOLD

SOLD
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ADDITIONAL SPONSORSHIP OPPORTUNITIES

CATERING

8.

Hospitality Sponsor 
for Congress 
Tea Breaks and 
Lunches

R17,500 per day
(3 days available)

Branding at all tea / coffee stations for the day (branding to 
be supplied by the sponsor) – e.g. serviettes, centrepieces for 
cocktail tables, tent cards, etc.

Opportunity to display 4 x free standing pull up banners at 
various buffet points throughout the exhibition hall (maximum 
size 2000 mm high x 800 mm wide)

Acknowledgement on Congress website and in final conference 
programme book and on the mobile app

9. Mint Tins
R12,500 per day
(included as Gold 

option)

Logo on mint tin to be handed to delegate in plenary Congress 
session

Acknowledgement on Congress website and in final conference 
programme

Logo	included	in	looped	presentation	in	plenary	&	exhibition

10.
Branded Bottled 
water

R12,500 per day

Logo on bottled water to be handed to delegate in plenary 
Congress session (1 x bottle per delegate per day)

Acknowledgement on Congress website and in final Congress 
programme book and on the mobile app

Logo	included	in	looped	presentation	in	plenary	&	exhibition

11. Survival	Kits R15,000
Survival	kits	to	be	handed	out	to	each	delegate,	including:

Cream Soda, Plasters, Mini sewing kit, Energy bar, Vitamin 
sweets, Etc.

OTHER ITEMS

12. Mini	First	Aid	Kit R52,500
Company	branding	on	First	Aid	Kit

Acknowledgement on Congress website and in final Congress 
programme book and on the mobile app

13. Registration R40,000

Branding of registration desks – with congress branding

Logo on badges and lanyards

Insert into delegate packs

Half page advertisement in final programme book

Company	write-up,	logo	and	URL	link	on	congress	website	and	
in trade section of final programme book and on mobile app

14.

Mini Programme 
(folded up to be 
inserted into badge 
pouch)

R17,500
(included as Gold 

option)

Logo on front cover of mini programme

Company	write-up,	logo	and	URL	link	on	congress	website	and	
in trade section of final programme book and on mobile app

15. Mobile App R50,000

Company branding on splash banner when app loads

Company branding on each page of the mobile app

Company	write-up,	logo	and	URL	link	on	congress	website	and	
in trade section of final programme book and on mobile app

Company logo on all materials (printed or electronic) advertising 
or mentioning the mobile app

16.
Speaker gifts 
(invited speakers)

R7,500
Branding of speaker gifts

Acknowledgement on Congress website, in final programme 
book and on the Mobile App

17.
Abstract presenters 
and Congress 
chairpersons gifts

R10,000
Branding of thank you gifts

Acknowledgement on Congress website, in final programme 
book and on the Mobile App

2 x Days

SOLD

SOLD

SOLD

SOLD

SOLD

SOLD

SO
LD
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ADDITIONAL SPONSORSHIP OPPORTUNITIES

OTHER ITEMS

18. Transport R30,000

Branding on all transfer coaches to and from ORTIA and Lanseria 
Airport.  Delegates will be charged transfer fees – this will assist 
in keeping the prices low.

Acknowledgement	on	congress	website	with	logo	and	write-up

Acknowledgement in final programme and abstract book with 
logo and write up as well as on the Mobile App

19.

Prizes for 
best abstract 
presentations (oral 
and poster)

TBC – could be a 
cash prize or ticket to 
attend a conference 
on blood transfusion

Company name to be associated with prize.

Opportunity to had the prize over at the Gala Dinner

20. Blankets R55,000

Branding on the blankets along with the Congress branding

Acknowledgement	on	congress	website	with	logo	and	write-up

Acknowledgement in final programme and abstract book with 
logo and write up as well as on the Mobile App

SOLD
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EXHIBITION INFO

It is true that the better you know your customer – and the better your customer knows you – the more likely you are to make 
that	first	sale	and	the	increasingly	profitable	sales	that	follow.	Exhibitions	are	more	about	relationship-building	than	selling	a	
product. They are the most explicit form of direct marketing. 

When	it	comes	to	the	total	quantity	of	a	marketing	interaction,	nothing	holds	a	candle	to	exhibitions.	Exhibitions	have	a	
number	of	advantages	over	other	media.	They	are	powerful	tools	for:	

•	 Bringing	your	customers	and	most	active	prospects	to	you	

•	 Meeting	pre-qualified	prospects	

•	 Allowing	you	to	meet	your	market	face-to-face	

•	 Allowing	you	to	demonstrate	products,	answer	questions	and	overcome	objections	

•	 Using	all	five	senses	to	communicate	a	message	

•	 Representing	the	marketplace	in	one	place	and	time,	bringing	together	suppliers,	buyers,	purchase	influencers,	
consultants and media 

Exhibitions	also	produce	tangible	results,	making	it	easy	to	measure	the	medium’s	return	on	investment.	

The 35th South African National Blood Transfusion Congress will provide companies in the following fields an opportunity to 
participate	in	their	exclusive	exhibition,	focused	on	all	facets	of	the	blood	transfusion	industry.	These	companies	would	be:	

•	 Companies	who	are	concerned	with,	would	like	to	influence,	or	actively	practice	in	any	aspect	of	blood	transfusion	
management,	distribution,	equipment,	supplies,	training	and	sales.

•	 Companies	who	provide	equipment	or	supplies	for	blood	transfusion.	

•	 Companies	who	provide	training	and	educational	services	within	the	industry.

•	 Companies	who	source	and	manage	staff	within	the	blood	transfusion	industry.

STAND DETAILS PRICE INCLUSIONS

Standard 3m x 3m shell scheme stand 
(price remains the same whether you 
build a custom stand or make use of the 
shell scheme)

R37,500 including VAT 3m x 3m space
2 x Exhibitor passes
Shell scheme
1 x Fascia with company name
2 x Chairs
1 x Table with table cloth
Power supply (1 plug point)
2 x Spotlights (not supplied for custom stands)

Display Table (2m x 2m) R19,000 including VAT 2m x 2m space
1 x exhibitor pass
2 x Chairs
1 x Table with table cloth
Power supply (1 x plug point)

PLEASE NOTE:

EXHIBITION BUILD-UP TAKES PLACE ON SUNDAY 4TH AND MONDAY 5TH AUGUST 2019 AND MUST BE COMPLETE 
BY 14:00 ON MONDAY 5TH AUGUST FOR INSPECTION.
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EXHIBITION FLOOR PLAN
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HOW	TO	BOOK

Complete booking 
form on

Page 15 & 16

Pay 2nd Deposit by
31 January 2019

Pay final amount
15 June 2019

Stand plans due
30 June 2019

Delegate names due
20 July 2019

Scan it in Email it to
charne@soafrica.com

Pay 25% 
Deposit & sign 

contract

Send JPG company
logo & write-up to 

charne@soafrica.com

step1

step6

step7 step8 step9

step2 step3

step4 step5
25%
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NOTES
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BOOKING	FORM

SPONSORSHIP, EXHIBITION AND ADVERTISING COMMITMENT FORM

Please complete this form and fax it to +27 (0)86 620 455  or email it to charne@soafrica.com 
I hereby confirm our commitment as a  sponsor     	exhibitor	for	the	above	mentioned	conference	as	follows:

Name	of	Company:

Contact	Person:	

Designation:	

Telephone:	 			Fax:	

Postal	Address:	

 

Email:	  

Mobile	No.:	  

VAT	Registration	No.:		  

Commitment:	

Sponsorship 

Please	book	the	following	sponsorship	package:	

Package:	 		Value:				R	

Additional	Opportunity	Number:

Opportunity: 				Value:				R	

Exhibition	Stand:

Preferred	Stand	no.:	 		Second	Preference:	 	Value:		R

Total	Value	Committed:	  

I	confirm	that	I	have	the	authority	to	make	this	commitment	on	behalf	of	my	company:

Signed:	 		Date:	  

Print	name:
(Please sign reverse of this form as well as acknowledgement of the terms and conditions)
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SPONSORSHIP TERMS & CONDITIONS

1. Terms of payment 

a.	 25%	deposit	on	confirmation	to	secure	booking	(non-refundable)

b. Further 25% payable by 31 January 2019

c. Balance (50%) payable by 15 June 2019

2. An invoice and sponsorship contract will be sent to you within 72 hours of receipt of Commitment Form.

3.	 Selection	of	sponsorship	is	on	a	first-come	first-served	basis.		

4. The Commitment Form does not constitute a legal and / or contractual engagement.  It only serves as an indication of 
intent to proceed with the chosen commitment.

5. Sponsorship however, is only confirmed on receipt of a signed contract and payment of the 25% deposit.  ROI will be 
effected once this has been received.

6. Failure to comply with the payment schedule could result in the forfeiture of your commitment, and any refund due will be 
at the discretion of the Conference Organising Committee.

7. All sponsorship contracts are final and cannot be retracted.

8. The Conference Organising Committee reserves the right to decline sponsorship bookings.

9. The law of South Africa governs this contract.

10. The Conference Organising Committee reserves the right to amend the rules and regulations governing sponsorship at its 
discretion.

11. Logos must be provided in jpeg format and emailed to charne@soafrica.com within 24 hours of payment of deposit and 
signed contract to ensure that we are able to offer maximum exposure.

12.	 Cancellation	policy:

a. All cancellations must be received by the Conference Secretariat in writing – to charne@soafrica.com 

b. Cancellations received before 30 June 2019 will forfeit any deposits that have been paid.

c. Cancellations received after 30 June 2019 will be liable for the full value committed.

I	accept	these	terms	and	conditions:

Signature:		 		Date:	

Print	Name:		

Company:	





Conference	Secretariat:
Scatterlings

Project	Manager:
Carolyn Melnick
Tel:	021	422	2402
Email:	caro@soafrica.com

Sponsorship	&	Exhibition
Charné	Millett-Clay
Tel:	011	463	5085
Email:	charne@soafrica.com	

sabloodcongress.org/




